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Client  National Media and Infocommunications Authority (NMHH) 

Service Provider 
NRC Market Research Ltd. 

Ariosz Service, Informatics, and Consulting Ltd. 

Fieldwork Period 26.11.2015 – 17.12.2015 

Survey Method online interviews with standardised questionnaire (CAWI) 

Population 
individuals aged 16+ with residence in Hungary who use the 

Internet at least once a week 

Sample Size 3115 respondents 

Weighting 
multidimensional factor weighting by age, gender, level of 

education, and type of settlement 

Statistical Error of Sampling 

In case of the whole sample(s): 

±2,5% at most between the whole samples of 2014 and 2015; and  

±2% at most in case of proportions of one data collection 

BACKGROUND OF THE SURVEY 

Population of the survey has been modified between 2014 and 2015 from Internet users aged 14+ to 

users aged 16+. All comparisons in this document between the years of 2014 and 2015 refer to 

Internet users aged 16+ (in each year). 
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DEVICES FOR INTERNET USE 

• In 2015, respondents were 

asked to indicate how they 

access the Internet by listing five 

devices in the questionnaire. 

• Migration to hand-held devices 

can be noticed, although, desk 

PC is still the most common 

device to access the Internet. 

• Desk PC as the sole device to 

access the Internet is used only 

by 22%, mostly elderly users. 

• The proportion of consumers 

using the Internet on 

smartphone only is still very low 

(2%). 

 

Basis: Internet users, n=3115, N=5.6 m  
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• In 2015, download and upload speed of Internet users filling out our questionnaire on their 
own device and measured by software** have further increased.  

• There is still an excessive inequality in the average speed of Internet access between 
users living in big cities and in small settlements. Taking into account this inequality in 
Internet speeds on one hand and on the other, the fact verified by our research surveys as 
well that people in villages have to pay more for the Internet than those living in big cities, 
it may be concluded that these two factors generate the main obstacles of the spread of 
Internet use across Hungary. 

Mbps Mbps 

Basis: Internet users having done the speed test during the survey and on their own device, n=1978, N=3,6 m

  

INTERNET SPEED MEASURED BY SOFTWARE 
with respondents’ own devices 

Download and upload speed 
Trimmed means on a 95% basis* 

Download speed 
Trimmed means on a 95% basis* 

*Mean after discarded the lowest and highest values (5% altogether) of frequency 

**Application of Ookla, www.speedtest.net 

http://www.speedtest.net/
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PREFERENCE FOR INTERNET ON PHONE 

• The proportion of users preferring smartphone to PC when accessing the Internet has 

further grown in 2015. This attitude is more widespread among the youth.  

• Switching to hand-held devices has been a slower process in Europe than predicted 10 

year before. This delay have both business and technical reasons (e.g., performance, 

size, and quality of screen of cheap devices as well as delaying the launch of projecting 

phone screen apps). 

Basis: users accessing the Internet by both PC and smartphone, n=1827, N=3.3 m  
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I am absolutely a
newcomer in using the

Internet

I am not a newcomer
any more, but there are

many things I do not
know yet

I have an average
knowledge in using the

Internet

I am not a high-level
user, but I have an

above-average
knowledge about it

I am a high-level user of
the Internet

SKILLS OF INTERNET USE 

% 

Basis: Internet users, n=3115, N=5.6 m  

• Proficiency in Internet usage have a strong impact on online activities. It is an important indicator for 
forecasting possible changes in the near future: the activities of advanced users of today will be done by 
average users tomorrow. 

• In the present phase of the spread of Internet use in Hungary, the knowledge, habits, and economic 
conditions of middle-age and elderly users have a more and more significant impact on the business models, 
supply, and practical solutions of content providers. The period in which Internet functions and contents are 
shaped by the taste, demand, and approaches of the youth has been coming to an end soon. 

Because of lack of space, only short labels of Internet skills are used on other slides of this presentation. 

newcomer starter average advanced high-level 

Average age 

52 years 

52 years 

42 years 

36 years 

32 years 



7 

4.8 
5.2 

2014 2015

3.0 3.1 

2014 2015

Active use of the Internet Connected to the Internet 

TIME SPENT ONLINE PER DAY 

• Having more and more Internet users is not the only aspect of the spread of the Internet in a country. 
Another important aspect is that users spend more and more time with being online. Presently, the 
spread of hand-held devices stimulates this process the most. According to market forecasts, by 2030, 
this tendency will have been completed by the launch and spread of wearable devices and new 
upcoming technologies offering cheap or free global Internet services (e.g., Google Loon, Facebook 
Drone).  

• In Hungary, as well as in many other countries, the phenomenon of connectivity can be noticed in the 
increase of time spent online passively rather than the amount of time spent actively on the Internet. 

• Only 5% of Hungarian Internet users aged 16+ spent the whole waketime, i.e. 16 hours or more online 
on an average day in 2015. 

hour/day hour/day 

Basis: Internet users, n=3115, N=5.6 m  
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Basis: Internet users, n=3115, N=5.6 m  

TIME SPENT ONLINE PER DAY 
by skills of Internet use and age groups 

• Regarding average time spent on active Internet use and simply connected to the net by skills of Internet 

users predicts that all people over 15 will be high-level Internet users soon and will spend all their leisure 

time by being connected to the Internet. 

• Regarding the time spent online by age group, it can be noticed that users under 40 who are more adapted 

to the Internet are limited only by studying, work, family duties, and physiological necessities in being online 

constantly and they spend the remaining 3 to 7 hours out of the 24 hours with active or passive online 

activities. Users over 40 who are adapted less to the digital world have some free time after having 

completed all personal duties that they spend with offline activities. 

hour/day 
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entertainment getting information interpersonal
communication

another tool

both

the Internet

Which tools do you use more for the following purposes*? 

CHANGE IN MEDIA CONSUMPTION – 1 

• Internet users prefer the Internet to traditional media of entertainment, getting information, and 
interpersonal communication. Only mobile phone could hold on in the competition as a rival of the 
Internet. 

• In 2015, no significant changes can be noticed in case of media consumption habits compared to the 
previous year. 

% 

Alternatives 

to the Internet TV 
TV, radio,  

and the press Mobile phone 

Basis: Internet users, n=3115, N=5.6 m  
*Question in the survey refers to leisure time Internet activities (excluding compulsory Internet usage, e.g., in school and at the workplace). 
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CHANGE IN MEDIA CONSUMPTION – 2 

• The changing patterns of media consumption habits can be perceived when comparing the media 
preferences of the youth and the elderly. 

• Preferences of the youth may predict the future of traditional media: they either disappear or merge 
with the Internet. This future has already started all over the world: the market of printed books and 
newspapers has been declining, the number of subscriptions for pay TV and mobile telephony have 
been dropping while OTT-based companies have been dynamically growing.  

% 

Basis: Internet users aged 16-19/50+, n=251/959, N=0.45/1.7 m  

teenagers aged 50+ 

*Question in the survey refers to leisure time Internet activities (excluding compulsory Internet usage, e.g., in school and at the workplace). 
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browsing

social netwroking sites
at least once a week

chat at least once a
week

learning, seeking for
information*

shopping, ordering

e-banking

loading big quantity of
data

paying online

playing online**

errands with service
providers

e-governance

2014
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PENETRATION OF ONLINE ACTIVITIES 

% 

• In 2015, penetration of the 

following online activities has 

been growing further: 

– social networking sites 

– chat 

– loading big quantity of data 

– shopping 

– e-governance 

– errands with service providers 

• The year 2015 may be the 

beginning of emerging new 

tendencies in the following 

areas: 

– e-banking 

– paying online 

 

Basis: Internet users, n=3115, N=5.6 m  
*such as Hungarian/English wikipedia, other wikis, and online dictionary/translator           **both free and pay online games, gambling games 
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ONLINE COMMUNICATION 
ON SMARTPHONE 

% • The smartphone as known today showed up 

on the market about ten years ago. In the 

first years, it was definitively the favourite 

device of the youth and geeks all over the 

world. As a result of the tendency of turning 

a minority device into a tool used by the 

majority, it seems to be inevitable that all 

original youthful characteristics of 

smartphone use have disappeared by now. 

This trend can be perceived on this figure as 

well.  

• Penetration of smartphone among 

Hungarian Internet users aged 16+ has 

increased from 46% in 2013 to 71% in 2015. 

During this period, average age of 

smartphone users has grown from 33 to 38 

years.  

• A significant drop in the penetration of online 

radio and videos was already noticed 

between 2013 and 2014 and can be seen 

between 2014 and 2015 as well among 

smartphone users. 

• Reaching the present penetration and social 

heterogeneity of smartphone users, emailing 

and chatting on smartphone have increased 

in 2015. A reason of this tendency may be 

that the use of Facebook on any device has 

been growing among the middle-aged and 

the elderly. 

 

 

Basis: smartphone users, n=2209, N=4 m  
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When I have free time in school, college, at university (e.g. breaks) or
I am bored (e.g. boring classes)

When I travel by bus, tram, underground or by car and I am a
passenger

When I have free time at my workplace (e.g. lunch break) or I am
bored (e.g. boring meetings)

In bed before I fall asleep

While I am watching TV

In the bathroom, in the toilet

When I am waiting in a queue or waiting for someone, something (e.g.
at the casse, in a restaurant, when having an appointment)

In bed just after I wake up

While I am doing housework (e.g. cooking, cleaning the house)

While I am eating

While I visit someone or I am in a party at someone's place

While I do sports, training, physical activities (e.g. at the gym, during
walking, jogging, skiing or cycling)

In a club, concert, cinema, theatre

OCCASIONS OF SMARTPHONE USE 

Basis: answers referring to workplace: economically active smartphone users, n=1451, N=2.6 m  

Smartphone use is often not a separate but a supplementary activity. There are many occasions 
in the everyday life when a smartphone is an appropriate tool in hand for making the best of 
boring events or idle awaiting times. Also, as a result of the demand of constant connectivity, 
people use their smartphones in about all situations, especially, the youth.  

% 

Basis: answers referring to school: smartphone users still in school/college/university, n=266, N=0.48 m  
Basis: all other items: smartphone users, n=2209, N=4 m  
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I organise my activities better, I save time

I feel to be more well-informed

I am bored less

I listen to more music

I chat more (written or voice chat altogether)

I handle other modern devices more skilfully

I play more games on my phone or online games in general

I talk more on my phone

I watch more videos

I comment public issues on the Internet more often

I meet more my friends and acquaintances

I have less face-to-face conversations

I spend more time alone

I take part (more) in charity/volunteering

I take part (more) in demonstrations/political events

PERCEPTIONS OF THE EFFECTS OF 
SMARTPHONE USE ON LIFESTYLE 

APP  HASZNÁLAT 
LEGALÁBB HETI  EGYSZER 

Regarding possible effects of smartphones separately, it can be seen that the minority of users perceived any change in 

their habits or intensity of interpersonal relations caused by this device. This impression is more widespread among people 

having used a smartphone for a longer time period. But still, four-fifth of smartphone users perceived at least one of the 

possible impacts of smartphone listed in the figure below. This proportion makes up 98% among teenagers and two-third 

among users aged 50+. Especially, the youth mentioned that they could improve themselves by using a smartphone. 
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Became more skillful, 

well-informed or efficient 

Basis: smartphone users, n=2209, N=4 m  

% 
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I always keep my smartphone at hand.

Smartphone is a necessary device for me, but I use it only
when it is really necessary.

As time pass, I feel more and more unconfortable when I do
not have my smartphone with me.

When I go to sleep, I put my smartphone switched on within
reach.

My family and friends often make critical comments on me for
spending too much time with my smartphone.

I use a smartphone only because it is fashionable, but I could
easily survive without it.

I do not like smartphone, so I rather use traditional phone and
PC if I can choose.

Smartphone is going to be a good thing in a few years, but it is
still unconfortable and knows little.

73 70 66 64 
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59 

50 47 50 
50 

59 57 

<2010 2011 2012 2013 2014 2015

familiarity aversion

RELATIONSHIP WITH SMARTPHONE 

APP  HASZNÁLAT 
LEGALÁBB HETI  EGYSZER 

There are more people experiencing one or more signs of getting habituated to their smartphone (64%) than those who mention signs of 

aversion about this device (52%). Familiarity is more typical among users under 40 while aversion is slightly more widespread among users 

over 40. These two dispositions are balanced among people having used a smartphone for no more than 2 years. People having had a 

smartphone for a longer period feel more and more familiarity towards this device. This new trend may be explained not only by the number 

of years spent as a smartphone user but by the phenomenon that in contrast to previous years, the majority of new entrant users are mostly 

not the youth but the middle-aged and the elderly.  

% 

Relationship with smartphone by the 

beginning year of smartphone use 

Basis: smartphone users, n=2209, N=4 m  

% 
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altogether
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USE OF OTT CONTENTS 

% 

Basis: Internet users, n=3115, N=5.6 m  

• About all Internet users aged 16+ 
use OTT contents. 

• In 2015, the use of voice and chat 
OTT contents has closed up to 
audio and video contents in 
penetration. 

• The proportion of users consuming 
all 3 types of OTT contents have 
grown compared to the year 
before. 

• Practically, all teenagers and young 
adults use all 3 types of OTT 
contents. Although, the number of 
users decreases in older age 
groups, it still exceeds 70% in case 
of audio and video contents and 
80% in case of voice and chat 
among people aged 60+. The 
opportunity of keeping contact with 
loved ones living far away through 
online voice and chat applications 
may be the most tempting function 
of the Internet for the elderly. 
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IMPACT OF OTT CONTENTS ON 
THE CHANGE OF HABITS 

• Since 2014, the proportion of people not watching TV any more or watching less in the traditional way as a 

result of accessing OTT video contents has slightly increased. 

• An even greater increase can be noticed in case of users of audio OTT contents who do not listen to the 

radio any more or do it less because of the Internet. 

• The proportion of people using online voice and chat apps to partly or completely substitute traditional fixed 

or mobile phone calls is similar to the former two groups, but it has not changed since last year. 

• Younger people seem to be more inclined to change their previous consumption habits than other users. 

This difference is especially noticeable in case of watching TV. 

% % 

22 
25 

29 28 

34 

29 

OTT video
vs. watching

TV

OTT audio
vs. radio

OTT voice
and chat

vs.
telephoning

2014 2015

The proportion of people using traditional services less or not any more 

as a result of accessing OTT contents 

Basis: users of video, audio, and voice and chat OTT contents, n=2622/2653/2694, N=4.6/4.7/4.8 m  
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SATISFACTION WITH OTT CONTENTS 

• Consumer satisfaction with all 3 types of OTT contents and services has grown since last year. 

• The level of satisfaction with OTT video contents is a bit lower than with other types of OTT contents. An 

explanation may be the still low quality of image resolution. 

• There is no significant difference in satisfaction with OTT contents by age groups. 

• Significant differences can be seen in consumer satisfaction by skills of Internet usage. There may be two 

main reasons for this. One is that more advanced users are more likely to find the appropriate and improved 

OTT contents. And the other one is that some time may be necessary for beginners to get used to the new 

ways of communication and media consumption.  

% % 

44 

56 56 
50 

68 
64 

OTT video OTT audio OTT voice
and chat

2014 2015

Proportion of users satisfied rather or very much with OTT contents 

(top 2 boxes on a 5-point scale) 

Basis: users of video, audio, and voice and chat OTT contents, n=2622/2653/2694, N=4.6/4.7/4.8 m  
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• In contrast to the beginning of 
the spreading of MBB in 
Hungary, subscribers are more 
satisfied now with mobile than 
with fixed-line Internet services. 
The reason may be that users 
have gained more experience 
and have more realistic 
expectations about MBB. 

• Subscribers of Digi are the most 
satisfied with the most important 
parameters, such as reliability, 
speed, and price of the service 
among clients of fixed-line 
Internet providers. 

• Regarding these three 
parameters in case of MBB 
services, subscribers of 
Vodafone are the most satisfied 
among clients of the three big 
mobile operators. 
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the service in
general
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SATISFACTION WITH INTERNET 
SUBSCRIPTIONS 

top2 % 

Basis: Internet users with subscription for fixed-line and mobile Internet, respectively, n=2708/1464, N=4.9/2.65 m
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there was no "signal"

connection slowed down significantly on any website
while doing any activity

connection broke down

I exceeded the limit of data trafficking

it switched back to the GPRS network

in case of voice chat/ internet telephony, voice
stalled, faded or became distorted

I wanted to download something, but it did not
succeed

I wanted to download something, but I did not even
start it because of the limit of data trafficking

certain apps, websites, e.g. YouTube were impossible
to access

connection slowed down significantly when using
certain apps or websites, e.g. YouTube

2013

2015

PROBLEMS WITH MBB 

% 

Basis: Internet users with subscription for fixed-line and mobile Internet, respectively, n=2708/1464, N=4.9/2.65 m 
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gaming

torrent

other file sharing

VoIP**, voice chat

watching video, listening to music

Yes, I 
would, or I 

have 
already 
had this 
package. 

No 
48 

DK 
33 

One fifth of Internet users would subscribe for an MBB package that blocks high-data-use activities if it was significantly cheaper 

than the normal price. Only a minority would give up chat and online videos as the majority of users do this activities online. Half or 

two-thirds would avoid other online activities that are done by half of Internet users.* 

CHEAPER MBB FOR 
LOW-DATA-USE CONSUMERS 

% 

Basis: Internet users, n=3115, N=5.6 m  

Activities that users would give up for 

significantly cheaper MBB subscription 

Q: Would you subscribe for an MBB package that 

is significantly cheaper than the normal price, but 

certain high-data-use activities are not accessible 

at all? 

These blocked activities could be file sharing, 

torrent, downloading/watching films and TV 

programmes, listening to radio, watching videos, 

voice chat, and calling fixed or mobile phones by 

a chat program. 

19 

*Among people doing the given activities on their smartphone, 13% would avoid watching videos and listening to music, another 17% voice chat and Internet telephony, 

and 35% gaming when using MBB. Data on torrent and other file sharing activities on smartphone are not available.  

**Calling fixed or mobile phones by a chat program.  
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26% of Internet users having a subscription for MBB would be willing to pay an extra fee besides the monthly price for high-data-use 
activities with MBB access. They mentioned mostly a token fee for these activities. According to the most frequent answers, they would be 
inclined to pay 500 HUF/month for “hardcore” use of YouTube and Facebook, and for downloading big quantity of data while 1000 
HUF/month for uploading big quantity of data. Another 29% are not willing to pay extra fee for high-data-use activities but would sign a 
fixed-term contract for these opportunities. 
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watching videos, listening to music on YouTube

watching and uploading photos and videos on/to Facebook

voice chat with Skype

voice chat with Viber

calling fixed or mobile phones by Skype

calling fixed or mobile phones by Viber

downloading with torrent, FTP or from file sharing websites

gaming, e.g., playing on a game server, MMO (simple online
games are excluded)

uploading with torrent, FTP or to a file sharing website

I cannot afford it and the Internet is still rather expensive

I can do these activities with fixed-line Internet which is fast
and undisturbed

I am satisfied with my present package and Internet access

I do these activities rarely or never

MORE EXPENSIVE MBB FOR 
HIGH-DATA-USE CONSUMERS 

% 

Basis: Internet users with subscription for MBB, n=1464, N=2.65 m  

26% 

Would not pay an extra fee, because: 

HUF/month* 
 fixed-term 

contract,% 

500 14 

500 16 

100 10 

100 11 

100 9 

100 12 

500 5 

100 3 

1000 4 

*Mode, i.e., the price chosen the most frequently  
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Yes, I would, even if it was much more expensive than
the normal package of limited data traffic

Yes, I would, if it was a bit more expensive than the
normal package of limited data traffic

Yes, I would, if it was not more expensive than the
normal package of limited data traffic

I would not subscribe for a package with limited data
traffic

I would subscribe for a package with limited data traffic,
because it is cheaper than unlimited packages but not

for this kind mentioned in the question

DK

Q: There are telephone packages with ′favourite numbers’ service. Internet service providers may introduce similar packages in case of 

packages with limited data traffic. In this case, the use of certain websites and applications (e.g., Facebook, YouTube, file sharing, and 

chat programs) would not count into data traffic, thus, these could be used unlimited and without any slowdown by the service provider. 

Would you be willing to subscribe for this Internet package? 

A PACKAGE OF FAVOURITES 
Zero-rating (sponsored content) 

% 

Basis: Internet users, n=3115, N=5.6 m  

When it is about ensuring net neutrality for consumers, it is an interesting issue how to deal with zero-rating, i.e., packages with limited 

data traffic when data traffic generated by the use of certain websites (e.g., Facebook) do not count into the data consumption of 

consumers. In practice, zero-rated packages are mostly offered by mobile operators. 
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Q: Traffic is growing in the Internet while users want higher and higher Internet speed. Experts try to find solutions for 

this challenge. Now, we would like to ask your opinion about some of these suggestions. 
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Internet providers define the speed and data quantity provided while subscribers decide
whether they accept the given package for the price offered or not. Besides this, service

providers should not have a say in what users use the Internet for, what they

Nowadays, the Internet is a public utility. All people have the right to access all public online
content. Packages with limited data limit users and it is a problem.

In the beginning of the digital world, there was only emailing, browsing, and written chat, but
nowadays, watching online videos, voice chat and downloading files are basic activities.

Service providers should accept it and incorporate these activities in

If service providers are allowed to slow down or speed up Internet connections depending on
the activities of users, then, providers will have to monitor the activities of users. It would

harm the privacy of Internet users which is unacceptable.

It is not fair if only people being able to afford a higher price can have fast and good quality
Internet access.

The Internet is the world of freedom. Service providers should take care of technical issues
and billing only, it is not their business to decide about what contents to be accessed.

Users downloading big quantity of data, e.g., films, softwares or chatting, watching videos, 
slow down the Internet network, thus, the access of “average” users is just lagging behind 

because of them and it is unaccpetable. 

disagree do not know agree

OPINIONS ON NET NEUTRALITY – 1 

% 

Basis: Internet users, n=3115, N=5.6 m  

In the beginning of the digital world, there was only emailing, browsing, and written chat, 

but nowadays, watching online videos, voice chat, and downloading files are basic 

activities. Service providers should accept it, and incorporate these activities into the basic 

packages as well. 

Internet providers define the speed and data quantity provided while subscribers decide 

whether they accept the given package for the price offered or not. Besides this, service 

providers should not have a say in what users use the Internet for, what they watch, what 

they download or how they communicate. 
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Q: Different opinions can be heard on the issue whether Internet service providers should be allowed or not to decide to 

let in or block certain contents of the web, and to give priority or slow down the access to these contents. What do you 

think about these issues? 
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Internet service providers should not be allowed to block or slow down the traffic of their
competitors, because it is against the free market.

It is correct that Internet service providers give priority for fire services, the police, the
ambulance, and hospitals, even if it means a slowdown for other users.

If an Internet service provider could block certain websites they don't like and could speed
up others they prefer, free speech would be limited. No enterprise should have this right.

Internet service providers should be obliged not to transfer private data of users they give
while using e-governance services with the taxation office, registry offices, and other state

offices or submitting information for the police in the normal Inter

It is correct if Internet service providers give priority for Hungarian websites over foreign
websites in the Internet traffic.

It is correct if Internet service providers give priority for public offices, local municipalities,
and registry offices, even if it means a slowdown for other users.

It is correct if Internet service providers give priority for the user who pays more.

Internet service providers should be allowed to give priority for their own companies and
partners in the Internet traffic, because this is the law of markets.

disagree do not know agree

OPINIONS ON NET NEUTRALITY – 2 

Basis: Internet users, n=3115, N=5.6 m  

% 

Internet service providers should be obliged not to transfer private data of users they give 

while using e-governance services with the taxation office, registry offices, and other 

state offices or submitting information for the police in the normal Internet. Instead, 

operators should transfer these in a separated, super-safe part of the Internet. 


