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SURVEY METHODOLOGY

hh

Service provider: Ariosz Ltd.

Timing of the fieldwork: 6th November 2010 — 30th November 2010
Method: Face-to-face interviews with standardised questionnaire
Sample size: 2000

Average length of interviews: 52 minutes

Weighting: in case of households: by size and age distribution of the household, type
of settlement, region, and area of incumbent telecommunication service provider.

in case of individuals: by age, gender, level of education, size of the
household, type of settlement, region, and area of incumbent telecommunication
service provider.
Weighting method: RIM weighting (multidimensional iterated cell weighting)

Signs on the slides: data referring to households
& . o
data referring to individuals

Currency on the slides: 1 EUR =284.18 HUF (ECB, 30th November 2010)
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NUMBER AND PROPORTION OF HOUSEHOLDS WITH
n hL] TELECOMMUNICATION SERVICES
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fixed phone mobile phone pay TV Internet*

Basis: all households

*fixed-line+mobile

(on PC)

fixed phone 2,80 2,64 2,55 2,66 2,33 2,24 2,10 2,08
mobile phone 2,42 2,69 2,86 3,15 3,17 3,17 3,33 3,44
pay TV 2,63 2,82 2,94 3,11 3,23
Internet 0,27 0,43 0,59 0,93 1,33 1,49 1,86 2,00
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AVERAGE MONTHLY SPENDING OF HOUSEHOLDS ON
hL] TELECOMMUNICATION SERVICES
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fixed phone mobile phone pay TV Internet*
*fixed-line+mobile
Basis: households having the given service (on PC)
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DEMAND FOR TELECOMMUNICATION SERVICES

i

mobile phone

pay TV 48% 26% 17%

fixed-line Internet 27% 16% 46%
fixed phone 21% 17% 49%
mobile Internet 85%

0% 25% 50% 75% 100%

>0 D] D] kD e

Hmindispensable
B would be hard but survive without it
W mostly could live without it

allin all it is unnecessary
Basis: all households and persons aged 14+, respectively DK/NA
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2 PLAY /| 3 PLAY
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Total landline
phone+internet

Basis: households using more fixed-line services

04

9%

TV+Intrenet landline phone+TV landline
phone+internet+TV
MW 3 services bundled
B 2 services bundled
the same service provider but not bundled
B only different service providers
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SIZE OF THE MARKET OF TELECOMMUNICATION SRVICES,

n hL] 2002-2010
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Basis: all households
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FIXED PHONE: ACCESSIBILITY

n hh

Households with access Technology of fixed phone
to fixed phone access
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Basis: all households Basis: fixed phone subscriptions
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SPENDING ON FIXED TELEPHONY

n hh

Access to fixed phone by Spending by technology

service providers (gross sums, HUF/month)

0 1000 2000 3000 4000 5000

Total 3524

B T-Home Invitel
m UPC other

Bazis: fixed phone subscriptions
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VOICE MARKET: HYPOTHETICAL MONOPOLIST TEST

n hh

What would you do if the monthly cost of your How would you substitute the fixed phone?

fixed phone subscription increased by 10%?
0% 20% 40% 60% 80% 100%

54%

voin I 12%

no need for -
0
substitution 10%

B | would search for a cheaper offer or service provider

| would pay the higher price
e gnery other I4%
m | would unsubscribe the service
DK/NA
] ) o ) Basis: those households which would unsubscribe the service in case
Basis: households with subscription for fixed phone of the higher price
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MOBILE PHONE: ACCESSIBILITY

n hh

*Only those SIM cards are taken into consideration in the survey which are actively used. Thus, inactive and
cards for industrial usage are not counted.
Households by the Proportion of pre-pay and post-
number of SIM cards pay subscriptions
0% 20% 40% 60% 80% 100% 100% -
80% -
17%
- 40% -
20% -
2010 14%
0% -
- 2009 2010
Ino any Bone HEtwo MEthree or more u post—pay m pre-pay
Basis: all households Basis: mobile phone subscriptions
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SMARTPHONE

Basis: individuals using Is the mobile phone you use a smartphone?
mobile phones
100% 07 Bmyes,itis
B DK/NA - 94%
20% Eno
80% O other
0% -
Blackberry 100%
60% /RIM
W iPhone OS 80% -
(Apple) M touch screen
40% B Android
(Google) 60% -
B Windows
20% Mobile 40% -
B Symbian
(Nokia)
0% : 20% A B Qwerty
Usage in Global Global
Hungary, Q4 purchases, purchases,
2010 Q4 2010* Q4 2009* 0% -
*Source: Canalys estimates © Canalys 2011 Basis: individuals having a smartphone

AN ARIOSZ Tavkézlési szolgaltatasok hasznalata a lakossagi felhasznalok kérében 2010



ADDITIONAL FEATURES FOR MOBILES

&
Having and using data transferring Use of additional features i
functions on mobile phones

0% 10% 20% 30% 40%

0% 10% 20% 30% 40% 50%

| | | | | games 30%
1% .
Bluetooth sending MMSs 7%
data transfer e-mailing 0
on
broadband mobile payment
infraport downloading pictures, ring tones
browsing websites
GPS

3% WAP

B having Busing W traditional mobile phone EMsmartphone

Basis: individuals using mobile phones
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RELATIONSHIP BETWEEN FIXED AND MOBILE PHONES

n hh

Households with fixed and mobile phones
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having both only mobile phone only fixed phone neither

Basis: all households
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DIGITAL MATURITY

Households with Internet and PC

60% 1 54%
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Basis: all households
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COMPUTERS AT HOME
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PCs in the households Households with laptop Purchasing plans
100% T—— — GO
100% - 100% -
80% 1T iag
A 80% - 80% -
60% +—— —
60% ~ 60% ~
40% -
’ 40% - 40% -
20% 1 20% 20% -
0% - 0% - 0% -
mdesktop only M laptop only W have alaptop
m having both have no PC W desktop only B desktop Hlaptop
Basis: all households Basis: households having a PC Basis: households planning to buy a PC
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CHARACTERISTICS OF THE USE OF MOBILE INTERNET

n hh

(°°)
Computers used with : : N Y7
put Fix-mobile substitution
mobile Internet
EPler>
100% A
80%
DK/NA
60%
40% B supplementary
usage
20%
W use mostly the
0% mobile Internet
have only have both Total
mobile mobile and
Internet fixed-line
B on desktop Mon laptop Internet

B on both

Basis: households with mobile Internet
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SATISFACTION WITH MOBILE INTERNET

n hh

Satisfaction with the mobile Internet (proportion of top2box on a 5-point scale)
0 25 50 75 100
i i '
entrance fee 65 79
speed 57 . .
P 65 Fixed-line Internet: 78%
managing technical problems, communication with clients >0 56
de f imi icki 27
gree of the limit of data trafficking 55
' 2009

possible combination of services

55 m 2010

43
Continuity of the Internet service * 52
monthly costs E— 50

variety of packages available — 4
i Basis: households having
. . . 61 mobile Internet
O e | 67
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MIGRATION ON THE MARKET OF FIXED-LINE INTERNET

Mobile
Internet
319

Basis: present and future (planned) fixed-line and mobile Internet subscriptions
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PLANS OF NEW ENTRANTS

n hh

Plans about new Internet technology

B DSL MEcable MBB B other H DK/NA

Basis: those who do not have Internet but plan to subscribe
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INTERNET MARKET: HYPOTHETICAL MONOPOLIST TEST

n hh

What would you do if the monthly cost of your fixed-line

Internet subscription increased by 10%?

| | would pay the higher price
| would search for a smaller package

B | would change my service provider

m | would change to mobile Internet
| would give up the Internet subscription
DK/NA

Basis: households having fixed-line Internet subscription

n=171
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PAY TV: ACCESSIBILITY

n hh

Technology of pay TV
O

Households with pay TV

100%
80%
60%
40%
20%
0% _
do not have TV at all ll(g_?)\//) encoded terrestrial
B do not have pay TV m (pay) satellite
Hpay TV M cable
Basis: all households Basis: households having pay TV
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DIGITALISATION

n hh

Proportion of subscriptions Number of set-top-boxes

for digital TV used in the households

hoseholds

100% -

\

28%
80% -
60% -
> —>

40% A
20% A

>

W analogue cable
OO/O T T T T

Hdigital cable

W (digital) satellite cable satellite IPTV terrestrial Total
M (digital) IPTV
M (digital) terrestrial monly one B more

Basis: households with pay TV Basis: households with subscription for digital TV
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FREE DIGITAL TERRESTRIAL BROADCAST

Will you be affected by the ceasing of
traditional, analogue terrestrial TV broadcast?

Cz>
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648
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1
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68%

18%

F

80% +———
60% ——
79%
40% +——
20% +—
ORI 0%
primarily not
affected
W yes, we will

Basis: all households

primarily
affected

no

Total

H DK/NA

What would you do in case of the ceasing

of analogue terestrial TV broadcast?

100%
80%
60%
40%
20%
0%
primarily affected  primarily not Total
affected
B purchase a decoder B purchase an appropriate TV
Emchange to pay TV service will not watch TV
other B DK/NA

Basis: those who feel to be affected

*Primarily affected households: households without pay TV and do not view digital terrestrial broadcasts
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MIGRATION ON THE MARKET OF PAY TV
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Basis: households having or planning to have subscription for pay TV
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PAY TV MARKET: HYPOTHETICAL MONOPOLIST TEST

n hh

What would you do if the cost of your TV How would you watch TV?
subscription increased by 10%?

0% 20% 40% 60% 80% 100%

Iwould change
my service
provider

25% - Iwould change

technology

12%

5%

w

Iwould change

5% :
package
m | would pay the higher price T
| would watch
| would watch TV in another wa ,
y free-to-air 16%

m | would not watch TV broadcast

DK/NA

Basis: households with TV subscription Basis: households that would unsubscribe the service in case of the higher price
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