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Detalls of the Survey Methodology

n hh

Client: National Media and Infocommunications Authority (NMIA, Hungarian abbreviation:
NMHH)

Research providers: NRC Market Research Ltd. — Ariosz Ltd.
Timing of the field work: 7.12.2010 — 31.12.2010

Methodology: online interviews with standardised questionnaires
Average length of interviews: 33 min

Basis: Hungarian citizens aged 14+ with residence in Hungary and using the Internet at least
once a week

Sample size: 3389 persons

Weighting: on the basis of the nationally representative survey ‘Use of Telecommunication
Services in the Households’ conducted for the NMIA in November 2010. Weighting items in
case of households: size of the household, type of settlement, technology of Internet
subscription, and number of children under 18 in the household. In case of individuals: gender,
age, and the level of education.

Weighting method: RIM weighting
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Age groups Place of living
m use the Internet ® do not use the Internet H use the Internet ® do not use the Internet A agual d h 0 an be
oticed erne age o 2
& = 36 35 garian society according to
evela aicalto
84 ere are N O O a a
v 90 v A ONg O e e elde Ao
s 72 - =7 @
58 64 65 pDeop 0 ducatio
52
45 40 ompared to other social group
14-19 20-29 30-39 40-49 50-59 60+ Budapest county town other town village
Level of education Gender
H use the Internet ® do not use the Internet H use the Internet @ do not use the Internet
52 42 52
75 do no
% o e the use the
77 84 0 erne Internet
48 % 47%
elementary vocational secondary diploma
school training school male female
NMIA - Use of Telecommunication Services in the Households Survey, 2010 3

Persons aged 14+
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Penetration of Internet Subscriptions

T fh hol Pl flivi : .
ype of household ace oriving There is an unequal distribution in

H with Internet subscription B without subscription m with Internet subscription B without subscription the incidence of Internet

subscriptions in the households
as well.
85 . - b =0 The proportion of Internet
% . subscriptions is under the
42 61 % average 50% in villages, elderly
15 and 1-person households,
56 57 50 "

families without children, and

elderly only single young without having children : : :
or middle-aged children (or (or university amo_ng t_hose who “V_e In S_()Clal
university student) deprivation or have financial
student) Budapest county town other town village problems_
Children in the household Subjective economic status
m with Internet subscription B without subscription m with Internet subscription ® without subscription
20 23
B E o 2
59 67 55 .
87 with without
% % -7 Internet subscrip-
80 76 62 subscrip- tion
66 - 45 tion 50%
“ <%
living in having making economizing living
without only under 14 only aged 14-  having both social financial  ends meet without
children 18 deprivation problems problems

Households nCcC

|
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Penetration of ICT devices

mobile phone
desk PC
separate DVD player

digital camera

printer

portable music and video player
webcamera

portable PC

flat PC screen

router

flat TV

media centre

smartphone

videogame console

videogame console-|

TV-I

e-book reader

tablet

I: device appropriate for Internet usage

75
74
67
55
53
52
46
45
29
27
19
16

Flat screen: plasma, LCD, OLED, LED

86

A Households
H N

n=3389

Practically, all households with a
member using the Internet have
a kind of computer: desktop,
laptop, tablet (altogether: 98%),
or mobile phone (98%).
Households having a
smartphone usually have a
traditional mobile phone as well
(98%).

58% of households have a
portable device appropriate for
Internet use and having an
operation system: laptop, tablet

or smartphone.

Households have 7.2 devices on
average out of the 18 types of
devices covered in the survey.
They own more pieces of some
of these types of devices, so they
have 10.6 devices on average.
There are 4.7 devices per person
aged 14+ in a household on
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Penetration of devices appropriate for wifi

Proportion of households with

O no device in the household B no wifi B having but not using wifi B using wifi devices appropriate for wif
% %
10 |
desk PC 14 ] 65 portable PC
portable PC 48 [ 14
router
tablet 99
router 55 | 17 el desk PC
printer 33 I 60 smartphone
videogame console 84
videogame console-| 94 , ”
g Households using wifi of those
portable music or video player 45 I 50 who have the appropriate
o devices
digital camera 26 I 67
%
webcamera 47 a7
portable PC
separate DVD player 25 I 68
e-book reader 98 router
smartphone 81 desk PC
V- 95 smartphone
6
A Households I: device appropriate for Internet usage ~C
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Penetration of ICT Devices

mobile phone
desk PC
separate DVD player

digital camera

printer

portable music or video player
webcamera

portable PC

flat PC screen

router

flat TV

media centre

smartphone

videogame console
videogame console-I

TV-I

e-book reader

tablet

I: device appropriate for Internet usage

1 55
1 53
152
46
45
29
27
I 19
16
6
5
2
1

86
75
74
67

B devices for household usage

B devices for individual usage

Flat screen: plasma, LCD, OLED, LED

A Households
i

n=3389

Taking into account the
Hungarian lifestyle, we clustered
all ICT devices into two groups:
devices for household usage and
for individual usage.

In case of mobile phones, we
mean traditional mobile phones
and smartphones together.

By devices appropriate for
Internet usage we mean the
following: desktop, laptop,
notebook, netbook, tablet, and

smartphone (PDA). These are all
portable devices and appropriate
for Internet usage (having an
operating system) — except
desktops.

7

It is possible to use the Internet on some traditional mobile phones to some

extent, but we did not take it into consideration at this analysis.
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Tools of Internet Usage

1

In general, Internet users use 1.6 devices on average for
access the Internet. Teenagers and high level Internet
users use more than 2 devices on average.

desk PC

Number of devices used for

access the Internet
portable PC M group average total
2 1

1,6
mobile phone 15 15

What devices do you use for
smartphone accessing the Internet?

14-19 20-29 30-39 40-49 50-59 60-x

tablet nomadic
_— only
, < 0 .
videogame 13% Devices used for access the Interne
console-| nomadic only fix only both
23
49 B8 B4 33
62
66
53
tablet bs|  [** P2 B
fixed-line 13 17 12 13 g 12
only
46%
I: device appropriate for Internet usage
8
Individuals \ nC
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Internet Usage on Mobile Phones*

traditional mobile phone in the household

make phone calls with traditional mobile phone _ 95
have a traditional mobile phone appropriate for _ 79
Internet usage
use the Internet on mobile phone - 23

smartphone in the household - 21

- 14 Internet Usage on Mobile
Phones

use the Internet on a traditional mobile phone

smart-
use the Internet on smartphone - 13 phone
only
10%
use MBB with small screen _ 12 tradi-
tional
mobile
phone
only
10%

on both
3%

neither
7%

o Individuals *mobile phones = smartphone + traditional mobile phone
% n=3389

Those who do not use their
mobile phones appropriate for
Internet usage for accessing the
Internet are mostly women,
middle-aged (40+) persons,
villagers, newcomer and starter
Internet users.

23% of Internet users access the
Internet on their mobile phones,
but only 12% use the MBB
technology for this purpose. The
remaining users use wifi
networks or wifi router of a fixed-
line Internet connetion.

MBB Usage

only with
mobile
Only with phone
PC 6%
19%

6%
do not use
MBB

68%
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Internet Subscriptions of Households

1

Subscription

do not have
254

Subscription and Usage

respondent does
not use it
136

only fixed-line
1507 full screen only
241

v)
o
@)
e
Q
2]
>
o
=
©
C
@©
2]
>
o
=
—

small screen only
only MBB 70

poth full and sma
screen
78

Households with MBB

Households with MBB
subscription and using it
on full screen

Households with Internet
subscription

Households having a
member who uses the
Internet

A Households
}_i_; n=3389 [_i_[

subscription

A Households with MBB subscription

n=784

90% of households having a
member who uses the Internet
subscribe for the Internet. 79% of
them subscribe for fixed-line
technology and 23% for MBB
while 10% of the latter have only
MBB (substituent MBB usage)
and 13% have both fixed-line and
MBB connection (complementary
MBB usage).

In 74% of households with MBB
subscription, it is the respondent
who (also) uses the MBB, while
in the remaining households, the
repondent does not use it, only
other family member(s).

In 46% of households with MBB
subscription, the respondent
uses it only on PC (full screen),
in 13% s/he uses it on mobile
phone only (small screen), and in
15% s/he uses MBB on both full
and small screens.
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Bandwidth of Subscribed Internet Connections

Fixed-line One quarter of subsribers to
fixed-line technology say that they
pay for a package of 10 Mbps or
more download speed. Another

do not know one third say to have a package
36% do not know of 5 Mbps or less.
44%
The vast majority of MBB
max. 1 Mbps 5% subscribers simply do not know it
Answers of high level users or mention a speed which is
max. 1 Mbps 9% Fixed-line MBB impossible regarding the present

technological possibilities.

2-5 Mbps 20%

do not know 12%

max. 1 Mbps 5% do not know 24%

More experienced users who
identify themselves as high level
users can say more often the
nominal download speed of their
Internet subscription, but their
answers cannot be transferred to
the whole Internet population,
because they subscribe to
broader bandwidth more often
than the average.

6-9 Mbps 7% 2-5 Mbps 14%

max. 1 Mbps 14%

10-19 Mbps 11% 6-9 Mbps 12%

20-49 Mbps 8%
50+ Mbps 7%

2-5 Mbps 13%

10-19 Mbps 6%
- 0,
2051100255370 [ 1019 s 16%

6-9 Mbps 23%

max. 5 Mbps 10+ Mbps 0-49 Mbps 19%

300 26% 10-19 Mbps 7%
0 0

20-49 Mbps 4%
50+ Mbps 4%

max. 5 Mbps 10+ Mbps
34% 43%

Households with subscription 11

9§ to fixed-line technology A Households with MBB subscription
] n=2709 ] n=784 A\ ARIOSZ €S



Download Speed of Subscribed Internet Connections

Fixed-line

Change in speed of the Internet

do not know
30% do not know connection used the most often
38% .
in the last year
max. 1 Mbps 4%
max. 1 Mbps 12% Answers of high level users Lower speed: Higher speed:

other reason

3%
Fixed-line MBB other reason 0
changed to lower

2-5 Mbps 22%
package [

Service provider
gives higher spee

do not know 8%

max. 1 Mbps 5% do not know 16%

Total of lower

2-5 Mbps 18% max. 1 Mbps 14% speed:
6%

6-9 Mbps 8%
changed service
provider

Total of higher
speed:
33%
remained the
same

6%

10-19 Mbps 12%

6-9 Mbps 8%

20-49 Mbps 9%
50+ Mbps 8%

10-19 Mbps 6%
20-49 Mbps 3% 010 el
50+ Mbps 4%

46%
0,49 Mbos 200 6-9 Mbps 15%
max. 5 Mbps 10+ Mbps
0 0 10-19 Mbps 7%
35% 28% 0+ Mbps 8% 20-49 Mbps 3%
50+ Mbps 4%

max. 5 Mbps 10+ Mbps
34% 45%

o not kno
14%
Households with

Households with subscription to A MBB subscription AI Hf)useholds with Internet subscription ~C
LllJ fixedine technology, n=2700 | ] n-784 LMl n=3049 A\ ARIOSZ



Upload Speed of Subscribed Internet Connections

Fixed-line The majority of subscribers of
FTTx, DSL or Canet technology
and those who answered both
guestions about speed usually say
that their download speed is
higher than their upload speed.

Another example for the

max. 1 Mbps 7% significant unawareness of
subscribers of MBB that the vast

Answers of high level users majority of_those who answered

Fixed-line VBB both questions say that the two

speeds are the same or their

do not know 14% SEICRCERC Upload speed is higher than their

max. 1 Mbps 8% | NelelViler-Te RSTel=1=To R

Upload and download speed
max. 1 Mbps 29% bps 13% among those who answered
both questions

down>up M the same down<up

do not know
do not know 30%
40%

max. 1 Mbps 17%
2-5 Mbps 18%

6-9 Mbps 11%

2-5 Mbps 13%

10-19 Mbps 11%

6-9 Mbps 5%

10-19 Mbps 7% 20-49 Mbps 7%
9 Mbp 9% 26
ZgéigM'\g%Sfo};A) 50+ Mbps 8% 2-5 Mbps 21% . E H
6-9 Mbps 7% 0-49 Mbps 16%
62
43

max. 5 Mbps 10+ Mbps 10-19 Mbps 12% 62 58

41% 14%

62% 18% FTTx DSL CaNet other MBB

Households with subscription

" 9§ to fixed-line technology A Households with MBB subscription
L@ n=2700 L) n=784 AW ARIOSZ
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Tested Speed of Subscribed Internet Connections

n hh

Download Upload One third of those who provided
us with the two data are in a lower

Fixed-line MBB Fixed-line MBB cathegory of observed download
speed than their subscribed

ackage.
max. 1 Mbps 9% P g_
max. 1 Mbps Subscribers of MBB are often
23% wrong as half of them have higher
download speed in realty than
their expected nominal bandwidth.
max. 1 Mbps
64% max. 1 MbpS
2-5 Mbps 41% *The high observed 2%
zﬁgigr;sjfsltirit '}ESB Observed download speed (O)
e P and bandwidth (B)
respondents were Among those who gave their
wrong when stating bandwidth and could take the test
6-9 Mbps 9% PASRIUsSRSIONL 1 they filled out the successfully
guestionnaire through B<O M the same B>0

their MBB connection.
2-5 Mbps 12%
31 33

50

6-9 Mbps 5%
10-19 Mbps 7%

()-49 MDD

46

max. 10+ max. 10+ max. 10+ max. 10+ 24
5 Mbps Mbps 5 Mbps Mbps 5 Mbps Mbps 5 Mbps Mbps
86% 9%

Fixed-line
Households with subscription for fixed-line technology — Households with subscription for MBB 14

and done the test successfully A and done the test successfully nCc
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Tested Download Speed of Fixed-line Internet Technologies

max. 1 Mbps 4%

max. 1 Mbps 8%

2-5 Mbps 35%

2-5 Mbps 55%
6-9 Mbps 9%

other fixed*

max. 1 Mbps 8%

max. 1 Mbps
30%

2-5 Mbps 32%

6-9 Mbps 10%

10-19 Mbps 20%

10-19 Mbps 22%

6-9 Mbps 8%

20-49 Mbps 9%
10-19 Mbps 9%

50+ Mbps 9% 20-49 Mbps 4%

max. 10+
5 Mbps Mbps

52% 39%
Households with subscription for fixed-line technology

A and done the test successfully

|
l i_l n=1542

max.
5 Mbps
48%

2-5 Mbps 27%

20-49 Mbps 18%

50+ Mbps 4%

10+
Mbps
42%

5 Mbps
95%

*Less trustable data because of the low
number of subscribers

Average observed download

speed
23 P
2 14
=
7
2
FTTx DSL CaNet other
fixed
9 17 1
1S
= 8
5
Budapest county  other village
town town
21
18
0]
ey
= 10 9
7 6 5 6
Budapest county  other village
town town

A\ ARIOSZ




Tested Upload Speed of Fixed-line Internet Technologies

n hh

Average observed upload
other fixed* speed

2 1
max. 1 Mbps max. 1 Mbps
46% 48% DSL other
fixed
max. 1 Mbps max. 1 Mbps
85% 86%

1
2-5 Mbps 17%

Budapest county  other village
town town

6-9 Mbps 13% 2-5 Mbps 18%

o 0
10-19 Mbps 17% 6-9 Mbps 6%
10-19 Mbps 8%

20-49 Mbps 4% | , 20-49 Mbps 3% 2-5 Mbps 5%

1 2 11
max. 10+ max. 10+ max. 10+ max. 10+ Budapest county  other village
5 Mbps Mbps 5 Mbps Mbps 5 Mbps Mbps 5 Mbps Mbps town town
67% 21% 92% 5% 82% 12% 98% 2%

Households with subscription for fixed-line technology 16

and done the test successfully
Ll n=1542 A\ Ariosz IOC



1

96
80
65
43
%
13

Subscriptions for Communication Services

mobile Internet pay TV
phone  Fixed MBB cable other

landline
phone
PSTN cable

fixed-line
net+MP+LP+TV

fixed-line net+MP+TV

fixed-line
net+MBB+MP+LP+TV

MBB+MP+TV

fixed-line net+MP

MP+LP+TV

fixed-line net+MBB
+MP+TV

other combinations

M

Households
n=3389

LP=landline phone

, MP=mobile phone, TV=pay TV

Practically, all households
subscribe for mobile phones
where there is a member using
the Internet. 90% of households
subscribe for the Internet, while
86% for TV, and 56% for
landline phone.

The most usual combination is
that households subscribe for

fixed-line Internet and three
other communication services,
(36%); or they subscribe for
fixed-line Internet, mobile
phone, and TV.
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Purpose of Internet Use

information and reading news about Hungary and the world

information for everyday life, e.g. looking for products, time g5 Information:
schedule for trains, buses, weather forecast, lottery numbers 96%
information about hobbies, topics | am interested in 73
keeping contact with relatives and friends | 86
keeping contact and chat with people interested in the same 127 Socializing:
things as me 88/
0
making new friends, chat with people | do not know | 27
learning, searching for materials and information for my studies 57
keeping contact with colleagues, clients, students, buyers, and .
business partners 45 Duties:
: _ _ 80%
keeping contact with offices, banks, and merchants 41
work for earning money, collecting materials and information for 19
work, sending and receiving materials for work _
Entertainment:
entertainment and leisure | 63
63%
expressing my opinion, addressing problems 17
o o _ Influence:
comment on community issues and objectives which affect 10
smaller or larger groups of people 19%
|
— 18

3 Individuals
i n=3389 A\ ariosz LOS




Activities on the Internet — one week before the survey

email
browsing, searching

social networking site, passively
listening to music

watching videos

forums and blogs, passively
text chat

playing games

shopping

downloading music

listening to radios, watching TV
downloading videos

banking

downloading softwares

social networking site, actively
video chat

file-sharing

forums and bolgs, actively
other errands

advertising, selling
downloading large files
e-governance

sharing photos, passively
sharing photos, actively

feed, RSS, live bookmark
work for earning money

writing blogs, own website
playing on a pay server
community work, e.g. wiki

social bookmarking

]
171 9 Number of activities by type of
159 users, during the week before the
155 survey
153
150
148
142

e

135
135 e =

135

134
L e e

129
24 s .
— 20

Passively: reading, watching, downloading
Actively: writing, liking, uploading

Individuals
n=3389

virtual world
) i
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Social Networking Sites

n hh

Visiting in the last 6 months Hungarian Internet users prefer the
Hungarian social networking sites
(with Hungarian owners) despite that
YouTube some international sites have
IWIiW Hungarian versions as well. In the
second half of 2010, 91% used the
Facebook services of Hungarian networking

Vi sites and 78% the international ones.
dea o0 (Video and photo sharing sites, virtual
IndaVided 51 worlds having a secondary socializing
function, and chat programs are not
myVIP 46 incorporated here.)
Hi5 25
_ The reason for the fast advancement
baratikor 24 IWIW Chat started in November 2010, but in  [Sjli=tEte=lelole Qs NS [ [aleETaYAIIe|ai N s ISR LENE
December 2010, it had technical problems at Hungarian users reached the critical
MySpace 16 the time of our survey, thus, we left it out from  Fe e P TRV oy S oY a TSN VR PEy=Yes
Twitter 16 Rl (0 j0in FB, i.e. there are as many
. According to our survey in January 2010, the ISEERUEIRISENeIfeloEIslCRleRilsloRiglcialolsh
Flickr 10 number of visitors of IWiW Chat is one third of  [AglelalIMEInTe]@ (o] Mis RSNt N ol
: those who visit MSN..  [=elesloleleldllo[siflslsRial-NEI{E
Second Life 5 development of the Hungarian site
iIWIiW, the problems with its new
. _ version, and that many of its users did
MSN (Windows Live) 62 not like the upgrade in itself. At the
typical social end of last year, a huge amount of the
Skype 54 - RIEVIGINIERSIREI following message could be read on
Facebook Chat 43 = Hungarian iWiW: ,Bye, | left for Facebook”.
GTalk (Google Talk) 15

mm International
Chatroulette 4

million active members by the beginning of 2009. (Presently, it has 600 million members.) nCc

G *The public Facebook started in 2006 and became the world’s most popular social networking site with 200 20
3 Individuals
i n=3389 A\ ARIOSZ




landline
phone

Individuals

Rivals of the Internet

11%

0/

10%

mobile Internet

phone

B indispensable for me
B | could hardly live without it
B | would easily neglect it

B unnecessary for me

If you could keep only one out
of them, which one would you
choose?

landline
phone
%

Internet
47%

Frequency of those who would
choose the mobile phone or the
Internet

61
39 42 4345

Gen X GenY

Gen BB Gen Z

Availability of different services in Hungary: landline phone: since 1881, radio broadcast: since 1925, TV broadcast since: 1957,

mobile phone since: 1990, Internet service: since 1995.

n=3389
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Rivals of the Internet

1

Do you spend more time with watching
TV or with using the Internet?

I spend much more time
with using the Internet
33%

| spend a bit more time
with the Internet
13%

about the same
22%

| spend a bit more time
with the TV
15%

I spend much more time
with watching TV
16%

Time balance:
Internet vs. TV

Individuals
n=3389

Do you get information and daily news
mostly from the TV, radio, and the
press or from the Internet?

only from the Internet
9%

rather from the Internet
26%

about the same
40%

rather from the
traditional media
21%
only“from-the“tradrtional
media 504
Getting information:
Internet vs. traditional media

If you might like to discuss something
or share an information with somebody
else who has Internet access, would
you rather call him/her on the phone or
contact him/her via the Internet (eg. by
email or chat)?
almost always via the
Internet 8%

rather via the Internet
29%

about the same
30%

rather by phone
28%

almost always by phone

Interpersonal communication:
Internet vs. telephone

Those who do not use the
Internet spend the vast majority
of their leisure time with
watching TV, this is their main
source of getting information
and having fun. They contact
others almost exclusively by
telephone.

Among Internet users,
traditional media such as the TV
in getting information, news,
and having fun and the phone in
contacing others are started to
be substituted by the Internet.
As it can be noticed on the
following slide, this change
takes place mostly among the
youth as they are less used to
and like less the traditional
media, thus, they adapt more
easily to the new ones.

22
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Operating Systems and Security Softwares

Windows XP

Windows
Vista

Windows 7

other
Windows

other
operating
systems

The sum of percentages
exceeds 100, because some
people use more PCs.

W desktop
O laptop

53
50

separated
firewall

permanent 81
antivirus 80

a
separated
childproof 5

lock

Use of content filtering tools (browser settings,

only at
home
15%

do not use

63% 5%
both at
home and
some-
where else
4%

only some-
at all where else

Windows is the generally used
operating system in all groups of
the society.

Windows 7 which is a safer
operating system than the previous
versions is mostly used by young
and more experienced users .
About half of the users of any
version of Windows operating
systems use a separated firewall
despite that Windows XP and the
newer versions have their own
firewalls.

hrough what kind of wifi connec
tion do you access the Internet?

encrypted
EIY S
53%

Individuals access the Internet
via wifi
n=592

Individuals using desk PCs at home
n=2893

Individuals using portable PCs
n=1659

nC
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Usage of MBB

How much do you know about MBB?

supplemen- a little - feel to be
tary usage 42% rather well-
1163 informed
e \ y 17%
8 ‘w do nqt use w‘ |
2 U |
T 3 309 / ‘\
& MBB is the
3 principal average
S 41%
- - technology
- 360
Speed of MBB Price level of MBB  cheaper
slower than the
than the do not fixed-line
fixed-line I;r;?;gv — Internet
do not Internet 8%
know 31%
o the same
price
20%
more
faster than the same expensive
the fixed- speed 43%
line 25%

Individuals
n=3389

Individuals not using MBB
n=2321

3% 0 erne ers do not have
ect experiences apo BB a
e elthe e It at nome, no
ome ere else and neither a e
D pa Or as a complementa
e ology Tor acce g the
O 0 e abo BB
anothe 0 ave genera
owledge and O % feel to be
S ormed abo e ounge
generatio and high-leve e
ay to be more ormed
ea one d of no ers do no
OW a g abo e speed and
price o BB oF e
ema 0 responde a
ower and more expe e tha
ed e connectio ey rathe
agree o abo e speed and
ongly agree abo e price e
a|0 0 ose 0 feel to be we
O ed sa 2 BB ower and
ore expe e
24
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Problems experienced in the last six months

connection slowed down significantly

[ —
N
1N
[UEN

® do not know O never B sometimes M often

%

connection broke down 15 | 18 Both users and subscribers of
_ _ . MBB experienced 3.5 types of
wanted to d.ownload something, but did not s.tar.t it, 15 | 48 problems while using MBB in the
because it would have exceeded the data limit . .
previous six months. There are
_ o no significant differences
wanted to download something but it did not succeed 17 | 26 regarding the average number of
problems among users of the big
there was no field strength, there was no coverage 16 | 27 service providers.
it switched back to low bandwidth, GPRS network 32 | 30 Those who download more data
by MBB (purchasing activities)
ded the data limit T 12 | 20 faced with more problems than
exceeded the data limi Al
did not receive notification or received it too late about
exceeding the data limit 14 | 67
received a too high bill that was not expected [ 12 | 66
fr=) e Questions about the bill and limitations: 25
2 Individuals using MBB 2 individuals with MBB subscription ~C
n=1068 n=790 AN ARIOSZ




